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PLAN ASSETS
• Total plan assets as of September 30, 2025 were $738.4 million (up from $695.5 million at the end of 2024).
• 61% of plan assets are allocated to an Age-Based Option (choice active, blend or index)
• 39% of plan assets allocated to static portfolios, individual funds, or bank deposit portfolios

PLAN METRICS
• Total new accounts acquired through September 30, 2025, were 2,543 (up 7% over the 2,377 accounts opened through same 

period in 2024).
• Total contributions through September 30, 2025, were $48 million for the year versus $44 million through the same period  in 

2024 or 9% . Distributions through September 30, 2025, were $54 million compared to $50 million in same period in 2024 (+8%).

Morningstar Rating
• Morningstar announced plan ratings on November 10, 2025. DE529 retained a Silver Rating.

“Delaware earns an Above Average Parent rating, driven by its multiple layers of oversight, stable teams, and engaged partners. The state’s 11-
person plan management board, two subcommittees, and an external investment consultant review any recommended changes to the plan and
make informed investment decisions.”
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GROW ACCOUNT REGISTRATIONS
• Collaborate with Fidelity on local marketing events to reach Delaware families with children under 5 
• Explore potential of employers offering DE529 as a workplace benefit 
• Market and formalize the First State, First Steps program with Fidelity 
• Make marketing investments focused on local events and outreach (e.g., baby race) 
• Promote the 529 plan in partnership with hospitals, schools and government agencies

GROW ACCOUNT CONTRIBUTIONS
• Promote Fidelity’s gifting tool for DE529 
• Educate families on additional saving opportunities with Fidelity credit card and DE529 
• Promote plan to State of Delaware employees, emphasizing direct deposit contributions 
• Create a calculator tool to illustrate the savings needed to fund a University of Delaware education
• Educate families and the community on Delaware’s tax incentive for contributions to the DE529 Plan 

INCREASE AWARENESS
• Continue earning top-tier Morningstar medal ratings (currently Silver)
• Leverage Fidelity marketing sponsorships (e.g., State Fair) for effective local outreach
• Develop and execute a local Delaware press and influencer campaign to promote DE529
• Bring attention to other advantages of 529 savings, including apprenticeships and Roth rollovers
• Expand reach to neighboring markets that offer tax parity for contributing to 529 plans
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